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UNITED COLORS OF BENETTON AND UN WOMEN:
END VIOLENCE AGAINST WOMEN NOW!

New York, November 24, 2014. A group of men "stoning" a woman with
flower petals: this is the powerful and surprising symbol-image of the
new campaign by United Colors of Benetton in support of UN Women,
the United Nations agency that promotes gender equality and
empowerment of women, on occasion of the UN International Day for
the Elimination of Violence Against Women, on 25 November.

By choosing to overturn the cliché of "do not hit even with flowers",
United Colors of Benetton and UN Women - with passion and a bit of
poetry - call for ending all forms of discrimination and abuse. The global
campaign, centered around an image and online videos published by the
international press and on social networks, seeks to remind the world
that women should no longer have to put up with discomfort, suffering
or a life of misery: they should be able to choose to be themselves and
not what their partners, men, religion or society would like them to be.

The goal of the campaign by United Colors of Benetton, devised and
created by Fabrica, is also to advocate international awareness of the
need for concrete actions to support women and prevention programs,
beginning with efforts to promote an education for young men and
women that develops a culture based on recognition, respect for
difference and equal opportunities.

The campaign takes United Colors of Benetton's communications down a
new and unconventional path, symbolically representing the
deconstruction of stereotypes and prejudices, calling for an end to the
culture of violence - even in its underlying values - and strongly
affirming that men and women should have equal rights and
opportunities in society and in life. It also seeks to highlight the urgent
need for men and women to think and act together because, in the
words of the Nobel Peace Prize winning author Elie Wiesel: "Neutrality
helps the oppressor, never the victim. Silence helps the tormentor,
never the tortured."

Phumzile Mlambo-Ngcuka, Executive Director of UN Women, said “We
know that the pandemic of violence that affects 1 in 3 women and girls
can be stopped. But we cannot do it alone. We need partners who help



us raise awareness and promote a culture of zero tolerance toward this
pervasive human rights violation. Benetton is such a partner. Their
campaign, launched on the International Day to End Violence against
Women supports our global efforts. We appreciate this commitment to
the cause.”

Erik Ravelo, Head of Social Engagement Campaigns of Fabrica (Benetton
Group’s communications research center) and creative director of the
campaign, said: "we have always focused on socially responsible
communication initiatives and were happy to lend our creativity as part
of efforts to raise awareness on the issue of violence against women: we
chose a flower instead of a stone to say no to a human rights violation
that causes permanent physical and emotional scars and that is
reflected in all social classes."

Fabrica has also desighed an art installation, Facing, formed of a series
of metal plates that represent - in a "positive" light - the faces of women
that have been assaulted and disfigured: acid is used to create beauty
not to take it away, as in real life. These works will be put up for auction
in 2015 and the proceeds will be donated to UN Women.

Acid and stones act as a metaphor for all forms of violence against
women, whether perpetrated with fists, knives or weapons. The
campaign has a double meaning - celebration and warning at the same
time - and confronts us with the question of why women are so often
the victims of violence rather than subjects of respect.

November 25 marks the official start of the Orange Days, a 16-day
initiative of UN Women, ending December 10, in honour of the battle for
women's rights, with events held all around the world.

On this day the UNHATE Foundation, the heart of Benetton Group's
social activities, will open its unhatenews.com digital platform (the result
of a collaboration with UNDPI-United Nations Department of Public
Information) to contributions from young people from all over the world,
aged 18-30. Here they can upload self-produced “news” stories they
wish would come true on contemporary issues/problems deemed of
global importance and which respect the UN's agenda (the so-called
"MDG and post-2015 Development Agenda"), including: development
and the environment, the fight against terrorism, sustaining democracy
and human rights, with a focus on women's rights. Of the 100 most
popular "news" items, 10 will be chosen by the UNHATE Foundation and
- in collaboration with UNDPI - will be transformed into sustainable
projects to be realized in 2015.

The collaboration between Benetton Group and the UNHATE Foundation
together with UN Women resulted, in 2014, in the project Safe Cities
Free of Violence against Women in the city of Kigali, Rwanda. It is part



of a UN program, in five cities around the world, to combat violence
against young women with an artistic and creative approach. This
collaboration will continue in 2015.

The new social campaign by United Colors of Benetton also represents
the latest step in a collaboration with the UN and its various agencies,
lasting nearly 20 years, that began with the image-symbol of a wooden
spoon against a white background, designed for the first World Food
Summit of FAO (Food and Agriculture Organization of the United
Nations) in Rome in November 1996. This collaboration represents an
important recognition of the value and quality of United Colors of
Benetton's communications programs, which, over 10 years, have dealt
with social issues of global concern, and demonstrate a willingness to
actively participate in social and universal projects together with various
international bodies.

The creation, in 2011, of the UNHATE Foundation which seeks to
promote a new culture against hate, in particular among the younger
generations - United Colors of Benetton's campaigns have called millions
of people around the world to action through the use of digital platforms
and applications that stimulate discussion on the web of the topics
covered in the Group's campaigns.
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Notes to Editors:
About Benetton Group and United Colors of Benetton

Benetton Group is one of the best-known fashion companies in the
world, present in the most important markets with a network of over
6,000 stores; a responsible group that plans for the future and lives in
the present, with a watchful eye to the environment, to human dignity,
and to a society in transformation. The Group has a consolidated
identity comprised of colour, authentic fashion, quality at democratic
prices and passion for its work: these values are reflected in the strong,
dynamic personality of the brands United Colors of Benetton and Sisley.

United Colors of Benetton's commitment to social issues has always
been central for the brand that, through its communications campaigns
and collaborations with leading non-profit organizations, makes the
public reflect on social issues of universal relevance.

About Fabrica

Fabrica is a communication research centre. It is based in Treviso, Italy,
and is an integral part of the Benetton Group. Established in 1994,
Fabrica offers young people from around the world a one-year
scholarship, accommodation and a round-trip ticket to Italy, enabling a
highly diverse group of researchers. The range of disciplines is equally
diverse, including design, visual communication, photography,
interaction, video, music and journalism. Fabrica is based in a campus
centred on a 17th-century villa restored and significantly augmented by
renowned Japanese architect Tadao Ando.

About UNHATE Foundation

The UNHATE Foundation, desired and founded by Benetton Group, seeks
to contribute to the creation of a new culture against hate, building on
Benetton’s underpinning values. The core principles through which the
Foundation operates are: the fight against hate and discrimination in all
its forms; the support of new generations, where youth are the main
actors and beneficiaries of concrete projects, communication campaigns
and education activities; the dissemination of the social impact of Art, as
the key tool of the Foundation in its activities against hate and
discrimination.UNHATE Foundation is another important step in Benetton
Group’s corporate responsibility strategy: a contribution that will have a
real impact in the international community, involving a variety of
stakeholders: the new generations, institutions, international
organizations and NGOs, civil society and the general public.



