First-class location, in city’'s prestigious Mtte
nei ghbor hood, emanates a sense of youth and freedom

NEW SI SLEY CONCEPT STORE MARKS | NTERNATI ONAL DEBUT I N
BERLI N

Si sl ey debuted its new concept store in Berlin, the first of
its kind worldw de. The shop, at 12 Neue Schdnauser Strasse,
is in a highly prestigious |ocation anong sone of the nost
exciting retailers in the city's Mtte neighbourhood: 14 oz
and The Koopl es.

The new Sisley concept store Rich&Raw, which encapsul ates
the brand’s fashion - and, at the sanme tine, its genuine,
contenporary and cosnopolitan identity — transforns shopping
into a sensorial experience and the brand into a form of
per formance art.

In its new “home” (the first Berlin store is in a first-
class location, Neue Schdnhauser Strasse 12) Sisley finds
itself al ongside sonme of the German capital’s cool est shops,
including Mtte 140z and The Koopl es. Those who enter Sisley
undergo a novel, dreanli ke experience, discovering a nagical
pl ace where the future cohabits with cultural and historical
signals fromthe past. In order to enhance the inpact of the
Sisley brand, each new shop will have its own distinctive
nat ure and uni que features.

The concept for the new Berlin store is inspired by Bernardo
Bertolucci’s nasterpiece The Dreaners: the atnosphere is
that of a period Paris apartnent, originally [uxurious,
whose young occupants endow it with a sense of freedom
style and seduction. The vitality of Sisley is expressed in
sophi sticated interiors, which despite bearing the marks of
time, are sensual yet pure — like the dreans of youth.

In tune with this romantically decadent atnosphere, the
wal s are characterized by peeling paint; a preference is
given to oval shapes, present in the mrrors, tables and
other itenms of furniture. The floors are in a black and
white chequer pattern, made of salvaged wood. The ceiling,
with a shiny |ake green lacquer finish, reflects the warm
and suffused glow emanating from the cognac-coloured
chandeliers. Together with the natural light, and filtered
by black grilles, the overall effect is that of a sensual



dusk. The changing roons, closed off by fabric panels
rem ni scent of old white sheets covering furniture in enpty
houses, have unfinished walls revealing the brickwork

An ideal setting for the presentation of Sisley S/S 14,
whi ch proposes dynam c, contenporary cuts for wonmenswear in
keeping with the spirit of Berlin. The palette features
full, brilliant colours for masculine-cut suits revisited
with sleek, sexy proportions; body-hugging, colour-block
dresses; waist-fitted trench coats; and Mdernist junpsuits.
There are also articles with a younger, bohem an touch in
authentic The Dreaners style: super-light maxi skirts, |ong
muslin dresses, silk tops wth romantic yet goth-like
enbroidery. Plus lots of denim faded, studded, bl eached-
effect, to wear boldly as a total |ook. H's wardrobe has a
nore casual style. Dom nated by electric blue, it features
an original jungle print. And for the unpredictable sky over
Berlin, the innovative, w ndproof and rainproof technical
parkas are a mnust.

Clothes and accessories are displayed naturally on
freestanding rails, easy to nove, so that the |ayout can be
rearranged effortlessly, according to the demands of the
collections, without inmpacting the store’ s atnosphere. This
flexible solution, which preserves the |ocation s anbience,

also renders the store the ideal |location for hosting
events.
si sl ey.com f acebook. coni si sl ey

twitter.com Sisley-fashion
yout ube. com si sl ey
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SISLEY: HI STORY OF THE BRAND AND | TS ADVERTI SI NG

The place Paris, the date 1968, the collection Denim

Thus begins the history of the Sisley brand which was to
i ntroduce, year after vyear, a revolutionary dress style
conpared to current standards, perfectly in tune wth
cutting-edge trends.

The neeting wth Benetton took place in 1974, when the

Goup, realising its potential, acquired the exclusive
rights for it. However it was only in 1985 that Sisley
gai ned its own i ndi vi dual personality. Sel f-reliant

commercial and creative staff were hired and a new i mage for
the retail outlets, product and advertising was created.
1996 nmarked another inportant stage in the history of
Sisley: the logo was changed and the gold and garnet red
shield, which had brought fane to the brand worl dw de, was
replaced by a nore chic and sophisticated logo with white
witing on a black background.

At the start of each season Sisley brings out collections
for men and wonen whose basic aimis to be always on the
sane wavel ength as those who follow the nost appealing side
of fashion. Wth over 1100 retail outlets worldw de, Sisley
represents on the clothing scene a recognisable |life and
dress style. The Sisley design teamis focused on all things
fashion in the present or in the future, receptive to
stimuli and aware of the phenonena that attract the young
generations. This receptiveness is also manifested in the
details, accessori es, colours and fabrics, sharing a
sophi sticated yet understated style. Creativity and
i nnovati on however always go hand in hand with a specific
commercial policy which ains at excellent value for noney
involving ongoing research and analysis of the textiles
i ndustry and the new technol ogies it adopts.

Fanobus the world over, the Sisley ad canpaigns were
entrusted for many years to photographer Terry Richardson,
who had invented for Sisley a possible reality, a sort of
fiction with a very strong sensual and erotic conponent,
toned down and played down by the effects of irony.

H s extraordinary creativity produced the “Sisley D aries”



whi ch season after season becane actual cult and collectors’
itenms. Fromthe first editions where the recurring theme was
travel up to the present time where the diary is an
opportunity for narrating feelings, fantasies or even just
occasions and situations in life.

Today Sisley is a brand with a strong personality: sexy,
unconventional and with a powerfully contenporary aesthetic
which nmekes it imediately identifiable and popular. The
col l ections, echoing the values expressed by the brand, are
always at the leading edge, attractive and attentive to
details, style and quality.

In the new Sisley strategy the advertising also stages the
world of the brand through an attractive mx of the
seductive, the contenporary and the cool. Wth a view to
this the recent canpaigns have captured that wurban,
irreverent and fast-paced style which is synonynobus with
Sisley and which is integrated with online activities and
the strictly social interaction with the increasingly |arge
comunity of fans.

In step with the strategy for renewal of the brand, product
and advertising the first new concept store is opening in
Berlin, a city which synbolises cultural, artistic and
creative rebirth,



A LI FE UNDER SURVEI LLANCE

Two celebrity couples who are constantly under the
I ndi screet eye of the nodern nedia, are the nmain
characters in the new Sisley SS 2014 canpai gn.

The new Sisley advertising canpaign for Spring/Summer 2014
portrays the lives of two ‘celebrity couples’ who are adored
by the nedia. Set in hedonistic and glossy New York, the
canpaign wll feature the fashion icon Julia Restoin
Roitfeld, the top nodel C énent Chabernaud, as well as the
new faces in fashion, Lindsey Wxson and Reuben Ramacher

Young and fanobus, they are the new idols of stardom the
faces to be seen, the ones to watch and dream about. Wth a
bl asé charisma, they open the doors of a New York penthouse
with breathtaking views, to be photographed, followed and
adored by the scrutinizing |lenses of the nedia. They portray
the Sisley world: a captivating and unexpected blend of
endearing personalities, of sexiness and nodernity as well

as unconvent i onal cool ness. A  world that can be
phot ogr aphed, posted, tagged, shared, tweeted and retweeted
multiple times as well as followed on Sisley.com from

January 16'" 2014

Julia + Cément: she is Julia Restoin Roitfeld, uber-chic
and ultra-blasé, an icon of French glanour and el egant
sensuality, she is currently a nodel and an art director. A
woman known for her captivating |ooks and style as well as
her rock-chick attitude. Acconpanying her, is C énent
Chabernaud, the French top nodel, known for his edgy, sleek
style as well as his nodern good | ooks.

Li ndsay + Reuben: Lindsey Wxson, is one of the industry’s
hottest new faces and a nodern beauty with her plunmp |ips,
baby face and the gap toothed smle for which she is known
recalling style icons Madonna, Lauren Hutton and a young
Marianne Faithful. Next to her is Reuben Ramacher, the
renowned Australian nmodel wth killer blue eyes and an
androgynous and sexy style, rem niscent of Mck Jagger.

These are the new faces of Sisley S/S 2014, chosen to
represent the brand s sexy, urban and contenporary essence,
as well as its collections characterized by nobdern cuts,



shapes, innovative fabrics as well as unexpected techniques
and details.

These nodern celebrities’ lives are constantly nonitored by
a crew of journalists that broadcast everything they do.
Like John and Yoko or Mck and Marianne, the young
protagoni sts of the Sisley S/S 2014 canpaign |ive under the
relentless lens of a “Big Brother” world. A world under
constant nedia scrutiny, hungry for fashion tips, ideas,
styles to copy, for that wurban, irreverent, sensual and
nodern style which s synonynous today wth Sisley’s
col | ecti ons.

The young couples are captured by photographer Sebastian
Faena, a young and creative Argentine with an innovative
eye.

The new Sisley S/'S 2014 canpai gn echoes the creative inagery
of Fall/Wnter 2013, where fans and online devotees were
able to discover all the secrets behind the photo shoot wth
CGeorgia My Jagger through the brand s social nmedi a
pl at f or ns.

From January 16'", the website Sisley.com will host a real
show within a show. Not only wll there be a wealth of
excl usi ve backstage photos, but the site will also offer the
opportunity to enjoy an authentic interactive experience -
part nultinedia story, part videogane. Visitors can nove
around the room of the New York penthouse where the photo
shoot took place, switching their attention from the nodels
to their looks, as well as to key pieces of S/'S 2014
collection. A video will give access to the garnents worn by
the nodels, which <can be bought directly from the
shop. si sl ey.com website: in addition to buying them viewers
can explore all the technical details of the appare

pr esent ed.



SI SLEY SPRI NG SUMVER 2014 COLLECTI ON

Brilliant appeal for Sisley’'s Spring Sumrer 2014.
Spring is a palette of bright shades and total col ors.

Hi s and her spring/sumer wardrobes are a conpilation of all
the shades of blue — from Majorelle to cobalt and powder
blue. For her there are also eye-catching bright, alnost
neo- punk, pinks and optical pixelated prints. The style for
him is wurban and cool, featuring clean-cut, naturally
refined shapes and col ors.

WOVAN

Sil houettes are lean but captivating, as in the bodycon
sheathes in stretch cotton wth tulle inserts, or tightly
belted trenches giving an ultra-nodernist take with mandarin
collars, in white edged with black or a stylised patchwork
design that pays homage to Mndrian and the Sixties.
Distinctly 3D textures are a nust. Black |eather features on
mnimal chic little dresses or the classic |eather jacket,
which beconmes immediately femnine paired with a silk
pl eated skirt.

The masculine |ook, re-worked with a new wave twist, is a
nmust - have. Pieces such as the figure-hugging suits or the
| ady-suit with stretch cotton tuxedo jacket, the striped or
tie print silk blazer and the original culottes with pure
geonetric lines.

Li ke the sky that changes col our at sunset, the SS14 Sisley
woman's style veers towards romanticismw th heavenly little
fashion pieces - light blooners, jacquard trench coats and
ruffled mni-dresses in shades of aquanmarine. Sheer |ace
maxi skirts with exquisitely enbroidered silk shirts, nuslin
maxi dresses and bonded cotton pol ka dot hourglass mnis are
all as fresh as a breeze. Shades of pink, from fuchsia to
powder, gleam on T-shirts with jewel collars, one-shoul der
tops, tweed-effect jackets and the classic check shirt,
whi ch becones country chic paired with the mniml cloud
bl ue duster coat.

As the sun goes down, T-shirts decorated with col oured
stones, studded trins and cosmc nebula prints shine |like a
shower of stars. The tie-dye effect lurex viscose cardigan



is sexy and light as air. Al perfect for cocktail hour at
the water’ s edge.

Sporty-inspired pieces include the ice pink silk bonber
jacket to wear with a skull-print t-shirt for a rock coll ege
girl look. Another nust-have for next Spring/Summer is the
sl eevel ess silk junpsuit with tulle inserts, one of sunmer’s
i coni c pieces.

MAN

A beautiful rhapsody in blue on treated |eather bonber
j acket s, slim fit jacquard suits and nautical-style
sweaters. Elegant, classic, evergreen blue like a perfect
vacation on Martha's Vineyard — jeans are dark navy, the

light blue shirt has a snmall collar, the blazer is slim
fitting, the brogues are glossy with contrast |aces, fabrics
are noble and the Ilines contenporary. A cosnopolitan,
understated style for the man who has no need to show off.
Suits range from the classic Prince of Wales check to an
i nnovative teal shade before exploding in a firey cherry red
for a hedonistic, off-the-wall touch.

Lei sure tine neans used-effect or star print denim shirts
over unconventi onal pink pants or wld jungle print
bermudas. Shirts and jackets in tribal print toile de jouy
are mxed with super cool reversible reefer jackets, two-
t one bonber jackets and hooded nautical stripe cardigans. To
finish off with a matching bow tie perhaps, for a quirky,
characterful touch.

Essential wear for a day's sailing are the wnd and
rai nproof high performance parkas wth a paper-effect
finish. In the best tradition, the captain will wear an
i npeccabl e doubl e-breasted blazer, but in an original,
unexpected top-stitched denim version wth decorated
but t ons.



