From August throughout the world
Terry Richardson’s new canpai gn

Sisley & Naples: love at first sight

Ponzano, 7'" July 2005. Sisley goes in search of the treasures of
Napl es. The autumm-wi nter 2005 canpaign for Benetton Goup’s
sexy, brilliant and edge-cutting label is set in Naples. A very
Italian love story by Terry Richardson in which glanorous
el egance beconmes a l|life style: in the beautiful roonms of an
hi storical Neapolitan palazzo or in the alleyways and stepped
streets of Spaccanapoli .

Pizza and spaghetti sciué sciuél, Vesuvius and Neapolitan
nmel odr amma, Osole mo? and the Capodinonte Miseum fol k
romantici sm and Baroque culture: Sisley is an icon throughout
the world of Mediterranean beauty and Italian style.

The story. Vicky and N cole, one blonde and the other dark-
hai red, are captivated by Naples’ tineless charm

“Femmene”® as sweet as sugar enmbark on a love affair with the
city. They eat pizza and spaghetti wth fresh tomatoes, they
imerse thenselves in the city’'s sacred and secul ar inagery,
they flirt with cheeky porcel ain Cupi ds.

Meanwhil e, Steve, a bit guappo*® and a bit “surdato ‘nnanurato
is alone as he indulges his passion for the wunique, sultry
at nosphere of Napl es.

Al one or with sonmeone else, the byword is: | desire therefore
am.. and, as Sisley teaches us, desire is often a question of
styl e.
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The photographer. Terry Richardson is back. “In Naples”, he
rem ni sces, “passions blossom like the |enon trees. Sensuousness
is everywhere, it explodes as irrepressibly and voraciously as
the Neapolitans’ vitality. The streets are natural sets already
filled with erotic inmges”.

Ri chardson plays with brilliant |ipsticks, very |owcut bl ouses,
herringbone coats and suits whose severity evokes whispered
prom ses. And everything - wonen, nen, Sisley’'s clothes, the
streets of Naples — is transformed into an irresistible object
of desire.



Production. Wth art direction by N kko and production by Energy
Project, as always the canpaign achieves an alnost perfect
bal ance between play and formality, virtue and irreverence.

It will be launched worl dwi de in August on billboards, in double
pages, in-store materials, collectible catalogues and stunning
post ers.

! typical Neapolitan recipe

2 fanmpus Neapolitan fol k song

® “wonen” in local dialect

“ a character of Neapolitan fol k i magery, hal fway between an avenger
and a gangster with his own code of honour

® Neapolitan song

For further information: +39 0422 519036
www. benet t ongr oup. coni pr ess
WWW. Si sl ey. com

Hi gh resol ution inmages are avail able in the section:
Image Gallery — Collections — Sisley - Fall/Wnter 2005-06 —
Brand Canpai gn




TERRY R CHARDSON

Terry Richardson was born in New York at the height of the
Swinging Sixties and, in a way, he was destined to becone a
phot ographer from birth. For years his nother, Annie Lomax, was
a fashion designer. Together with Helmut Newton and Richard
Avedon his well-known father, Bob Richardson, had a hand in
revol utioni sing fashi on photography in the Seventies.

It was his nother who gave him his first small camera. He
snapped everything about him in the brashest, freest way
possi ble. Anbng his subjects were his rocker friends in g ai
California, where he was still living; together they forned a
band whose initials “SSA” (Signal Street Al coholics) are still
tattooed on his chest. He photographed hinself and others with a
natural, inpronptu, shanel ess manual dexterity.

The seeds of his style had already been sown: bold, aggressive,
uni nhi bited, sonetimes verging on pulp, inmbued with explicit
eroticism with no nmetaphors but with a good dose of self-irony
that takes off the edge. Sonmetinmes the rawness of his style can
be disturbing but it |leaps out at you from the glossy pages of
fashi on magazi nes and from street hoardings, and it fascinates
and al lures those who frequent Ri chardson.

Some consider him a nodern Newton. Using a play on words which
m xes his love for rock and photography he describes hinself as
a rockographer. His technique is to have no technique: the |ens
is his eyes, his charisma, his ability to elicit flashes of
truth — of any kind — from hinself and anyone else. There's no
trickery or trappings: there’s just him and his two tourist
canmeras - one in each hand — with his unquenchable thirst for
life's enptions and a craving to get themon film

He has created and continues to create advertising canpaigns for
the biggest fashion brands. He works for the |eading fashion
magazi nes: Vogue France, Vogue UK, Harper’s Bazaar, Allure. He
has phot ographed sonme of the nobst beautiful and envied wonen in
the worl d: Faye Dunaway, Catherine Deneuve, Sharon Stone.



Since 1997 he and Ni kko Amandonico have worked together on
Sisley’s advertising canpaigns which he shoots with his two
instant caneras: crazy stories, published every season in
Di ari es which have becone youth cult objects.

Hs dreamis to make a film mnaybe about hinself, as he recently
reveal ed on the pages of New York Magazine. Actually his dream
has partially cone true. It’s no secret that he’'s already used a
video canera to shoot nusic videos for Death, Primal Scream and
Jon Spencer Blues Explosion. Wio knows, perhaps we’'ll soon see
him flaunt his amazing handlebar noustache and bare his
nmysterious tattoos on the silver screen. It’s the |least we can
expect of him



