THE NEW S| SLEY CONCEPT STORE COVES TO FLORENCE TO
CONNECT W TH | NDEPENDENT PECPLE
Follow ng M| an, Barcelona, Paris, Rone and other key
| ocations, Sisley opens its new Florence store in Via
Roma, right in heart of the city.

Ponzano, 23 March 2011 - Florence is the new stop on the
Si sl ey | ndependent People’s innovative, free and colourful
journey: the new Sisley store in Via Roma, a stone’'s throw
from the cathedral in the artistic and business heart of the
Tuscan capital, opens on Friday 23 March. Since the |aunch of
the first new Sisley concept store in the San Babila district
of Mlan in Septenber 2011, 17 other new stores have opened,
formng a fascinating European tour, from Barcelona and Paris
to Rome and Omsk, via Naples, Savona and Urbino, reflecting
the brand’s free, independent image. A further three Sisley
concept stores will open by the end of Mrch in Italy, in
Mbdena, Sorrento and Udi ne.

These openings are confirmation of the continuing evolution of
the Sisley brand and its spirit of independence that is not
only expressed though the product, but is seen as the
inspiration for a lifestyle of freedom offering opportunities
to experience it and effective |anguages to express it.

The new Florence concept store ains to welconme its custoners
as individuals, each with their own style and personality, in
an el egant contenporary setting, where the fit and quality of
fairly priced products are key elenents in the personalisation
of fashion trends. The store has a sales area of 500 square
netres extending over two floors, with two entrances (from Via
Roma and Via Tosinghi) and seven l|large w ndows, offering the
i deal space for Sisley products to express the concept of
“fashion reinterpreted for everyone”.

The ground floor, dedicated to wonmen, and the first floor,
with nenswear, are arranged in zones — total | ook,
accessories, casual jeans, formal and function - where the
main idea is to enhance displays wth a “clarity of
presentation” that enables custoners to appreciate the |ooks
proposed and to choose their colour and size in one sinple
nove.

Frames focus attention on the products displayed, netal 1is
used as a stage, with nesh curtains that evoke the texture of
fabric, tables and display bases are designed |ike pages on
which to lay the products, netallic hues shimer in the |ight



and white <creates a wunifying dialogue: everything works
together to transport custoners into the Sisley atnosphere of
freedom where their <choices are dictated by their own
personality.

The new Florence Sisley store nakes its debut with the spring-
sumer 2012 collection, which is characterised by a subtly
Seventi es atnosphere expressed in a nelting pot of styles and
colours. The watchword for wonen is glamrock el egance, always
emnently femnine. For nmen, it is practicality, conbined with
the essential requirenents of good taste and el egance.
Everyday fashi on, for all-day wear, interpreted wth
sophi sticated fabrics, <classical pieces and unconventiona
conbi nati ons, causal npods and the quest for style.
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