UNITED COLORS
OF BENETTON.

UNITED COLORS OF BENETTON:
MERGING COLORS, BLENDING IDENTITIES

The Carnival Capsule Collection and a brand-new global campaign
upgrade two of the brand’s values, color and diversity, to a whole
new level of sophistication and contemporaneity.

Available from February 2016 in selected stores around the world,
the collection is a celebration of color in all its shades. Following
Benetton’s heritage of social commitment, the praise for color in all
its nuances goes hand in hand with a celebration of diversity in our
ever-changing societies.

The Face of the City Campaign

What is the face of London? And the face of Tokyo? New York?
Milan? Berlin? Paris? In a brand new United Colors of Benetton
global campaign, the face of each model is a partly analog, partly
digital combination of all the features found in the six fashion
capitals of the world.

United Colors of Benetton started by investigating the ethnic make-
up of each capital, with interesting results. Using statistical
demographic analysis from a number of population information
sources, incorporating international data as well as city-specific
census reports, in order to most accurately reflect the proportion of
each city's specific racial mix. For example, Asians are the second
largest ethnic group in London after the Caucasian. In Milan the
Filipinos and the Egyptians are the most populous foreign
communities. In New York, half of the population is either black or
latino, and only 5% of Paris’ foreign residents come from Africa.

For each capital, United Colors of Benetton moved from research to
photographing a group of women that, considering their facial traits,
could represent the city’s mix of races and cultures. Then all the
portraits were combined thanks to an advanced algorithm ensuring
that the proportion of each ethnicity was reflected through features
such as skin tone, the shape of the eyes and nose, hair type and
color, as well as overall face shape.

The resulting face for each city was then composited it into the final
image, giving life to the capital’s ideal resident. All together, the six
faces are stunning portraits coming from a world in which the
melting pot, so revered in thirty years of Benetton’s images, has
finally become the norm. Surely a software may have helped to
reveal it, but there’s little space for doubt: that world is finally here
and diversity is even more beautiful than we imagined it to be.



The Carnival Collection

The third of a series of drops to be released this year under the
umbrella name A Collection Of Us, the Carnival Collection masters
knitwear technology to unite different color shades in a single piece.
The clean-cut, up-to-date lines of the silhouettes are enhanced by
the skilful use of knit intarsia patterns and blocks featuring strong,
characterful colors, from magenta to teal, turquoise and burgundy.

Men’s and women'’s fashion is shot through with the rainbow effect
of an illuminated prism: lines and geometric patterns feature on
high-impact boxy tops, mini dresses, reefer jackets, A-line skirts,
cropped pants and shirtdresses. Boxy t-shirts are also in fine cottons
and printed with optical-geometric prints and patterns featuring
bright, contrasting colours.

The men’s line includes piqué polo shirts and herringbone pattern
cotton t-shirts, cardigans and crew necks with finely worked
geometric intarsia patterns. Completing the collection is a line of
skinny pants for him and her, and a line designed for Kkids:
sweatshirts, zipped turtlenecks, t-shirts and jeans with embroidered
geometric details.
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